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Woodworking Manufacturing Month 2025 Industry Support

• 25 Manufacturers participating 
• 26 Brands represented



Online Presence: Introduction



Online Presence: �Participating Exhibitors (Featured) 
During the month, each participant ad was featured  
at the top of the page for a few days.  



Online Presence: �All Participants 
Ads for participants; positions shuffle randomly 



Online Presence: ��All Participants 
Ads for participants; positions shuffle randomly 



Online Presence: ��All Participants 
Ads for participants; positions shuffle randomly 



Online Presence: ��All Participants 
Ads for participants; positions shuffle randomly 



Online Presence: ��All Participants, Tunnel to Towers 
Ads for participants; positions shuffle randomly.  
Calls to action: donate to T2T.org, the WWMM beneficiary 



Advertising to Promote WWMM
Animated GIFs running mid-August through October 
Google display ads running in October
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Emails to Promote WWMM

• 3 emails to exhibitors only

• �10 emails to attendees & 
exhibitors

• �1 email to industry media

• �1 video article in in IWF  
Network News; included in 
Upcoming Events section 
starting 5.21.26 

9.25 email to attendees & exhibitors



Emails to Promote WWMM (sent to attendee & exhibitors)

10.1 email 10.6 email 10.9 email



Emails to Promote WWMM (sent to attendee & exhibitors)

10.13 email 10.16 email 10.20 email



Emails to Promote WWMM (sent to attendee & exhibitors)

10.23 email 10.28 email 11.3 email



Participant Resources on the IWF Website

• Get Started – Participation Set-up
		 - Assets needed for ad on IWF website
		  - Steps to participate

• Get Organized
		 - 3 participation levels

• Get the WWMM Toolkit
		 - Participation ideas
		  - WWMM logos
		  - �Tagline and usage
		 - Banners for website & email
		  - Email signature graphic
		  - Social media images



Thank You




